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How to Utilize Partnerships as Your "Secret
Weapon" During Slow Market Times

RE/DONE x Ford

Fashion and cars may seem like an unlikely pairing, but
Re/Done has partnered with Ford to prove style has a place
on the open road after all. RE/DONE is an upscale clothing
brand focusing on bringing individuality and sustainability
into everyday clothing. Working with Ford, the fashion brand
has designed a collaborative collection of up cycled denim
and casual wear build for car lovers and fashionistas alike.

Hello Kitty x The Creme Shop

The iconic Hello Kitty brand is turning 45 this year! Hello Kitty
and The Creme Shop, a beauty and skincare brand founded
in South Koreaq, have partnered to celebrate the milestone
birthday and their Korean heritage. The brands created an 8-
piece collaborative product line for Ulta Beauty. Products
feature the beloved Hello Kitty character, adorable pink
designs and cruelty-free ingredients.
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